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Don’t asset classes



Takeaways

1. Philadelphia’s highly 
diversified downtown has 
insulated retail from a 
pronounced downturn

2. Foot traffic has largely 
recovered, with the notable 
exception of half of Center 
City office workers.

3. The events of the last two 
years accelerated the demise 
or contraction of various 
legacy brands, but, in 
prominent locations, they 
have been replaced by 
emerging digitally native 
brands.



CCD staff surveyed 1,856 storefronts 



Occupancy is recovering from two years of 
stress testing



56% of new storefront business are restaurants



A retail changing of the guard



A new bricks and clicks future



Successful brands levelling up their spaces



Entertainment concepts backfilling large spaces



174 new storefront businesses since 2020; at 
least 42 more on the way



Let’s take a walk down Walnut Street











There are 68% more outdoor seats in Center City 
than before the pandemic, even with return of 
indoor seating



Will streeteries become one of the pandemic’s 
enduring positive legacies?



A highly diversified downtown insulated retail 
from a pronounced downturn



84% pre-pandemic volumes of foot traffic with 
shoppers & tourists at 96%



Where is spending occurring?



CCD’s enhanced public safety role



More CSRs, more homeless outreach, more 
bike patrols



CCD’s enhanced public safety role




