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CPDC Membership Meeting
Tuesday, September 28, 2021, 8:30 a.m.

Development Momentum & Challenges

Publication of Center City Developments 2021

Panelists:
Leo Addimando,  Managing Partner, Alterra Property Group

Jeffrey DeVuono, Executive Vice President and Senior Managing Director,  
Pennsylvania, Brandywine Realty Trust

Paige Jaffe,          Managing Director, JLL

Clayton Mitchell, Senior Vice President, Real Estate and Facilities,          
Thomas Jefferson University

$3.4 billion in major new developments
Between Fairmount & Washington Ave, river to river 
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In last 2 decades, Center City has become 
an extraordinary diversified downtown

In process of adding 63 more major projects
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Combine completed + in process + proposed    
= 20.7 million sf of development

Report provides a complete list; individual project profiles
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Interactive online map 

Update through the year as projects are completed, 
go into construction or cancelled
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Like all our reports: team effort

Amy Genda
Prema Gupta
Cassie Glinkowski
Stephen Landis
JoAnn Loviglio
Colin Munro
Brenda Nguyen
Lauren Smith
Bonnie Thompson

Projects strongly weighted toward residential
With few office developments
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PMC: New residential along the Schuylkill

Alterra’s project at 510 North Broad Street
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Proposed project 2012 Chestnut Street

New life-sciences & biotech labs 
Drivers of new demand, primarily in University City
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Brandywine Schuylkill Yards mixed-use: Lab & apartments 

On 1100 block of Chestnut
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National is building for Jefferson

19 story Specialty Care Pavilion
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Biomedical research building at 9th & Locust Streets

Traditional office space, 922,173 sf vacant (17.7%)
Rents holding up; Most deferring major decisions

By-product of the pandemic
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Will traditional office demand bounce back?

Demand for proposed project at 21st & Market Streets?
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Parkway: 2222 Market, Morgan Lewis

Almost topped out
Lateral move from 1701 Market
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At end: CPDC’s office attraction effort
New website: Phillyworks.com

Will we see full restoration of pedestrian vitality?
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Do the 40 new retailers who opened in Center City in 2020…

the 29 more opened during the first half of 2021
& 23 more will open by year end tell us something?
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About confidence in the future?

As our panelists talk about their projects & in Q&A, 
we hope to answer some of those questions.

Panelists:
Jeffrey DeVuono, Executive Vice President and Senior Managing Director,  

Pennsylvania, Brandywine Realty Trust

Clayton Mitchell, Senior Vice President, Real Estate and Facilities,          
Thomas Jefferson University 

Leo Addimando,  Managing Partner, Alterra Property Group

Paige Jaffe,          Managing Director, JLL
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6 (b): Office attraction effort
Newly launched business attraction campaign 

Office attraction

Aimed at New York City metropolitan area; informing companies & 
individuals about everything downtown Philadelphia has to offer both 
as a place of business & a place to live.  

Highlighting our region’s much shorter commute times & the ability to
achieve a far better life/work balance, the campaign emphasizes how
Center City companies benefit from all the advantages of doing
business in a dense, accessible downtown at a fraction of the cost of
other peer cities.

From high-performance office & co-working space, to a creative and
highly educated workforce, to a vibrant downtown & unparalleled
connectivity to the region and the world, campaign emphasize how
Philly Works for businesses & their employees.

The goal is not to get firms to leave New York City, but rather to
consider Philadelphia as a location for a remote office or co-working
space.
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Quality of workspace & amenities

Better work/life balance
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Shorter commute times

Manhattan = 50 minutes; Philadelphia = 36 minutes
44% commuting less than 30 minutes

39% of Center City residents walk to work
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http://phillyworks.com. 

Initial media campaign: NJ transit; social media: Wharton magazine
Funded by CPDC

Center City District

NYC Business Attraction 2021 Media Plan

SEPTEMBER OCTOBER NOVEMBER

TOTAL

Last Updated 8/26/2021
6 13 20 27 4 11 18 25 1 5 12 19 26

Intersection 

$15,960

New Jersey Transit Creative Due 9/10

Rail Station 2-Sheets 

25x Units 

Wharton Magazine

$7,353

Alumni: 99,000

BOOKED 
Print Deadline 7/23, Creative Deadline 9/1

Full Page, Full Color 

7.875” × 10” (with bleed 8.125” × 10.25”)

LinkedIn

$5,396

Sponsored Content 
Creative Due 9/10

Geo: Northern New Jersey Counties 

Job Titles: C-Suite, Business Owners, HR

Facebook/Instagram

$5,396

Newsfeed & Stories 
Creative Due 9/10

Geo: Northern New Jersey Counties 

Job Titles: C-Suite, Business Owners, HR

Digital Display - AdTheorent 

$15,895

320x50, 300x250, 728x90, 300x600, 160x600
Creative Due 9/10

Geo: NY DMA (includes northern NJ)

Job Titles: Small Business Owners, Executive Decision Makers 

Digital Media Reports TBD

MEDIA GRAND TOTAL $50,000
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Wall Street Journal

6 (b): Office attraction effortCompetitively selected the Center City advertising 
agency Aloysius Butler & Clark (AB&C) 


